
Google Update – Ad Scheduling 
 

 
 
Google have made an important addition to their Adwords (pay per click) 
offerings. 
 
They’ve introduced ‘Ad Scheduling’ which means that you can schedule your 
ads to show at particular times of the day or week – just like scheduling a TV 
or radio ad campaign (well sort of ….actually this all makes traditional 
advertising look increasingly out of date.) 
 
Here’s how you access this new feature. In your campaign, click on ‘Edit 
Campaign Settings’ 
 
 

 
 
 Then go to the bottom left under ‘Advanced Options’ and you’ll see an option 
called ‘Ad Scheduling’  
 



 
 
 
Click on the ‘Turn on Ad Scheduling’ Link and you’re away. 
 
 
Here’s how Google describe the new Ad Rotation Option: 
 

“Ad scheduling lets you control the days and times your AdWords campaigns appear.  

Your AdWords ads normally are available to run 24 hours each day. Ad scheduling 
allows you to set your campaigns to appear only during certain hours or days of each 
week. For example, you might set your ads to run only on Tuesdays, or from 3:00 until 
6:00 pm daily. With ad scheduling, a campaign can run all day, every day, or as little as 
15 minutes per week. A campaign can also run and pause several times each day.  

Ads are scheduled on the campaign level, from the 'Edit Campaign Settings' page. The 
unique ad scheduling tool lets you use pull-down menus to set blocks of time you want 
your ad to run. A bulk edit feature allows you to edit all days, all weekdays, or all 
weekend days at once if you prefer.  

Ad scheduling also includes an advanced setting which lets you adjust pricing for your 
ads during certain time periods. For example, if you find that your ads get the best 
results between 8:00 and 11:00 am, you can bid more for impressions or clicks during 
that period.” 

 
So you can turn your ads on and off on certain days or at weekends. You can 
also turn them on or off at certain times of the day using the edit options 
below: 



 

  
 
What does this all mean for you? Well, for many (although not all) businesses, 
you are going to get a very different audience for your clicks at certain times 
of the day and at certain times of the week. 
 
For example, I have huge numbers of students visiting my site via pay per 
click. (Not only do I pay for them to visit my site – they then send me emails 
asking me to write their essays for them – but that’s another story!) 
 
I’m guessing I get a higher proportion of students during the week and that I 
don’t get that many at 8 o clock in the morning and I don’t get that many at 8  
o clock on a Friday night. 
 
So if I was inclined to find out more, it could be worth me testing when some 
of my ads are shown to see if I get a different type of visitor at certain times. 
(You can find out more about your visitors by surveying them when they arrive 
at your site, or when they sign up to whatever you are offering, using the Ask 
Database) 
 
For businesses selling online, you may well attract a different type of visitor 
with different buying habits at different times of the day or week. In other 
words, there may be times when it’s worth you buying clicks and times when 
it’s not. 
 
Take this to the next level and there may be times when it’s worth paying 
more per click than others. Another powerful element of the new Ad Rotation 
system is that it lets you pay more (or less) per click at certain times of the 
day or week. 

http://www.askdatabase.com/cmd.asp?AF=424731
http://www.askdatabase.com/cmd.asp?AF=424731


 
To activate this feature, click on the ‘Advanced Mode’ link: 
 

 
 
 
 
The advanced option also lets you play around with the percentage of your 
normal pay per click that you want to spend. So if you attract better visitors at 
the weekend, you could pay 150% of your normal amount, only at weekends. 
  
Of course, you’re not going to know for sure what will work best for you until 
you do some experimenting, but this could be a very good use of your time. If 
you have any sense that you get more online sales at certain times of the day, 
test what happens when you adjust your Google ads accordingly. 
 
Whether or not you choose or need to use this new tool, it all points to an 
important pattern. Google’s PPC model is continuing to evolve and radically 
improve. It’s sophistication as a method of reaching highly targeted potential 
customers is unsurpassed and will only get better. There are few activities in 
your business that are more important than continuing to master this amazing 
tool. 
 
As the changes continue – I’ll make sure you’re up to date with the ever - 
evolving world of Pay per Click 
 
 


